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FY22 OFFICERS & BOARD OF DIRECTORS

FY22 Officers: 
Al Comello, Chair-Elect – Comello Media Services
Jennifer Perry, Secretary – AZ Community Foundation
Mike Wise, Treasurer – AZ Prime Real Estate
Wendy Lippman, Secretary – Tlaquepaque Arts 

& Shopping Village
----------
NEWLY Elected Directors:
Dr. Beth DuPree, Northern Arizona Healthcare
Gary Glenn, Gary Glen Photography
Julia Kaiser, Arabella
KC Kinsey, Hilton Sedona Resort at Bell Rock
Ed Rose, Sedona Airport

----------

Current Directors:
Jesse Alexander, Sedona Center
Cheryl Barron, Courtyard by Marriott-Sedona
John Davis, Cheers
Darla DeVille, APS
Stan Kantowski, The Enchantment Resort
Susan Obijiski, Business Consulting

Passing the gavel: Chair, Lonnie Lillie (left) to Al 
Comello, FY22 Chair-Elect 

SCC&TB Board Meetings are held on the 4th Thursday of the month
from 7:30-9:30 am at Courtyard by Marriott unless otherwise noted









• 53.6% of American travelers are less interested in 
traveling right now, up from 51.0% the week of July 12th

• 25.4% have postponed an upcoming trip

• 18.9% have cancelled a trip specifically due to the Delta 
variant

• Overnight trips appear to be in decline—this week 43.8% 
of Americans said they took at least one such trip in the 
past month which is down from 49.6% who said the same 
the week of July 12th

The Delta variant is disrupting 
Americans’ travel plans.

27th ,



Adopted March 2019



FY22 Expense Budget Executive Summary 

Tourism Bureau Sustainable Tourism Plan Pillar Programs:
Quality of Tourism Economy  $  750,673
Visitor Experience $    37,000
Quality of Environment $  207,250
Quality of Life $  128,550

$  602,695
Tourism Bureau Operations & Admin $  986,247

TOTAL FY22 Tourism Bureau Base Allocation                $1,589,542

Visitor Center Operations (Uptown) $   520,178

TOTAL FY22 Funding Request $2,109,720

Destination Marketing Contingency $   250,000*
*Included in the City Manager’s Budget – Available in the event of an emergency
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Sedona’s Tourism Industry



FY21 Traditional Lodging Performance - RevPAR

Nationally in Calendar Year 2020 the 
average destination RevPAR was down 
nearly 50%. 

AZ was down 36%.

Sedona was down 21%. Largely a result of 
our ADR gain in the last half of Calendar 
Year 2020.

FY20 in Sedona: Occupancy was flat or 
down, with strong ADR resulting in the 
strong RevPAR while most of the nation 
was still reeling from the effects of COVID.



https://tourism.az.gov/

For Arizona, from 2019 to 2020:
• Overnight Visitation DOWN - 31%
• Visitor Spending DOWN - 41%



AUGUST 2-4, 2021
Phoenix, AZ
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MAINTAIN Existing Programs

• National Geographic Sedona Verde Valley Partnership
• Verde Front – Sustainable Recreation Collaborative

EXPAND Existing Programs

• Sedona Verde Valley Tourism Council efforts to spread visitors to Sedona throughout the 
region

• Secret7 Expansion – With focus on Secret7 Hikes continue to promote the trails less traveled 
to our visitors in an effort to take pressure off trails being loved to death

The Sedona Way | Visitor Disbursement





MAINTAIN Existing Programs

• RENEW Sedona Trail Keepers (2.0) Program
• Promote Sustainability Alliance business 

certification and zero waste meetings and 
events

• Voluntourism Programs

EXPAND Existing Programs

• Leave No Trace
• Sedona Cares – Take the Pledge – Including 

in market Visitor Education | Signage for 
both

NEW Programs

• Master Forrest Plan 
• Recycling receptacles in highly trafficked 

visitor areas (i.e. at Uptown Visitor Center)
• Establish trash collection services at Dry Creek 

Road/install temporary toilets at Soldier’s Pass 

PROPOSED $20,000 Tread Lightly campaign

• 4x (:15) TV Spots 
• 4-6 blogs on recreating responsibly
• Consumer OHV/ATV educational video

Sustainable Tourism – Consumer/Business Education





PROPOSED $20,000 Tread Lightly campaign

• 4x (:15) TV Spots 
• 4-6 blogs on recreating responsibly
• Consumer OHV/ATV educational video





JORDAN ROAD PROPERTY
Property Paid Off | Transferred Ownership to City of Sedona

To the Power of Partnership



VERDE SHUTTLE
Launch

To the Power of Partnership



MAINTAIN Existing Programs

• Locals Nite Out (Sunsets August 2021)
• Local Event Support SUSTAINED at 2019 levels ($34,000) – NEW policy/procedures for FY23
• WalkSedona.com | Roundabout & Bike Etiquette (In-room)
• Continue Verde Shuttle Marketing (Launched 5/25/21 – buses delayed)

NEW Programs
• Sedona Shuttle | SAM Marketing
• OHV Issues Mitigation within City Limits w/US Forest Service and National Forest Foundation

Working Together to Serve All of 

Sedona’s Place Consumers
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TOTAL:  $150,000 FY21 FUNDS
- ($15,000) – Trail Keepers 2.0 – we need to reprint the sponsor signage at trail heads (approximately 35 metal signs) and 

produce/install “permanent” signage at Uptown Visitor Center recognizing the program/partners for first 5-year program 
success in support of our trails.

- ($20,000) – Tread Lightly
o Production of 4x (:15) TV spots
o Educational video for consumers to watch
o 4-6 blog posts on responsible OHV/ATV recreating to use on our website/social channels

- ($15,000) – “Sedona is special” Sustainable Tourism / Recreate Responsibly messaging to include:
o Production of 2x (:30) TV spots – one of Mayor, City Manager, Council, Fire and Police Chiefs and one of SCC&TB, USFS, 

Keep Sedona Beautiful and Sedona Red Rock Trail Fund sharing expectations for visitor behavior, how to recreate on 
public lands, etc.

o Annual schedule to run TV spots on Sedona Now in room TV

- ($75,000) – Production and editing of Sustainable Sedona and Verde Valley platform – includes but not limited to 
videos for various channels (i.e. YouTube, confirmation emails from lodging partners, websites, social, etc.)

- ($25,000) – Sedona Verde Valley Tourism Council – add these monies to existing program allocation to make a bigger 
impression. Would direct folks back to the website/landing page with one afternoon, one day and two-day itineraries.

PROPOSED USE for FY21 Unspent Funds



Thank You from the SCC&TB 
Board & Staff 


