
Tourism Advisory Board
Regular meeting

May 1, 2024

Staff Presentation



Agenda
• Data overview
• Summer stewardship campaign
• Concept review
• Creative preview

• TAB roles



Data Overview
February and March 2024



















Summer Stewardship
Campaign

Embrace the Moment



IN THE
MOMENT
In a world where the focus often lies on capturing images 
for social media validation, the essence of living in the 
present moment is often overshadowed. This concept 
emphasizes the importance of the small things we can do 
that have big impact. This in turn can create a deeper 
respect for natural places and the local community while 
encouraging better habits.

This idea also lends itself to creating more educational 
videos where we can can focus on some of the detailed 
ways that people can be responsible and effect change; for 
example, leave no trace, staying on marked trails, avoiding 
areas of overuse, being polite and courteous to others, etc.
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PRINT
ADS

Body Copy
It’s in the details.

In Sedona there are plenty of big 

moments, but it’s the small actions that 

count. Staying on trail, leaving no trace, 

and being respectful make all the 

difference. And, as stewards of this 

land, it’s nice to slow down and 

appreciate the details.

Join us and embrace the moment.

Learn more at ScenicSedona.com



PRINT
ADS

Body Copy
It’s in the details.

Discover the connection that comes 

from engaging with the desert’s 

beauty. Embrace each moment with 

mindfulness, where simple acts of care 

nurture a culture of respect and 

conservation for our natural wonders.

Join us and embrace the moment.

Learn more at ScenicSedona.com



Video – out-of-market stewardship

Fade in. Quiet and still except natural ambient 

sounds (crickets, frogs,, wind)

VO: In Sedona there are plenty of big 
moments…

Sweeping, slow panning shot of Sedona rock 
formations with hiker. 

Cut to another grand sweeping shot. Another wide shot, yet getting more 
intimate, Include hiker.

VO: but it’s the small actions that count.

Striking shot of hikers appreciating/engaging 
with surroundings.

VO: …and being respectful make all the 
difference.

Another ambient outdoor shot, closer up, 
even more intimate now.

VO: Staying on trail, leaving no trace…

Close up detail of cacti, ambient natural sounds 
and movement.

VO: And, as stewards of this land, it’s nice to 
slow down and appreciate the details. 

Stationary shot. Dynamic movement of 
fabric flowing and bodies in motion, across 
frame. Sounds of people, music, festival.

VO: Join us and embrace the moment.



Video – in-market education

Fade in. Quiet and still except natural ambient 

sounds.

VO: In Sedona there are plenty of big 
moments…

Sweeping, slow panning shot of stars and 
signage of Dark Sky designation. 

Cut to inspiring shot of Native dwelling or 
petroglyphs, that command reverence.

Stationary shot. Small movements from 
animal.

VO: Yet, a place this grand requires small, 

thoughtful choices.

Shot of Sedona Shuttle making a stop and 
letting out hikers.

VO: …and being aware, respectful, and 
considerate make all the difference.

Another ambient outdoor shot, closer up, 
intimate, showing trail signage.

VO: Staying on trail, leaving no trace…

Close up of hiker appreciating surroundings.

VO: And, as stewards of this land, we’re in this 
together. We need your help to preserve and 
protect what makes Sedona, Sedona. 

Stationary shot from inside shuttle with 
interpretive speaker engaging with riders. 

VO: Join us and embrace the moment.



Photo / Video Shoot
April 8-10, 2024
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San Diego Magazine / AOT Co-op



Video Highlight Reel





Ad placement
Out-of-market (including LA & PHX)
• Programmatic via Datafy
• All “Be/Embrace” creative plus native

o Upper funnel
• 2 upper funnel in-banner video or run as pre-roll/in-stream
• 2 native ads – utilizing website content and/or new landing page
• 2 upper funnel GIF display – DVA to define executions and images

o Retargeting
• 2-3 retargeting GIF – DVA to define the executions and images



Ad placement
In-market + PHX
• Running via Meta
• Running in/on the shuttle buses
• Running the stewardship-only ads

o 2-3 :10-:15 video optimized for views
o 2-3 GIFs driving to sustainability landing page
o :30 video for use on the shuttle bus

• Hotel stewardship toolkit

Search AZ + CA
• Foundational “what to do, where to go, where to stay, in Arizona”, possibly with 

summer-specific terms



scenicsedona.com/embrace-the-moment



Stewardship Toolkit

• Images / videos
• Stewardship links
• Sample social posts

• Sample confirmation email
• Talking points for staff
• Hotel brochure



TAB Roles

• Attend tourism-related meetings
• Champion the stewardship toolkit



Front Burner Media
News & Updates

(a.k.a. Around the World with Heather in 10 minutes or less)



AOT Roundtable attendance 4/3/24
• AOT budget is currently with the legislature. Everything is subject to 

appropriations. Looking at a 2% budget reduction.
• AOT receives funding from Prop 302, and 202. In the future they are looking at 

formula funding. Working with Jim Rounds to set up a system for getting a bill to 
legislature, having someone adopt it, and take it forward, could take years. It’ll 
require everyone around the state working together to see this happen. It could 
mean more funding for rural communities.

• Emerging markets- Japan (because this will be the next international destination 
with a direct flight from Phoenix), Korea, and India.

• Brand pillars coming from the AZ rebranding process: majestic beauty, welcoming 
warmth, abundant diversity, strong interconnection, trailblazing ingenuity, vibrant 
culture.



Wall Street Journal
• David Weiss reached out to Heather on March 30 to discuss a piece he was 

working on with a tight deadline. He had one night confirmed at the Hilton and 
needed other places. The trick: he was traveling with his wife and dog, needed, to 
include high end travel, and Enchantment was a request. Arrangements were 
made for lodging at Enchantment, with dinner and spa, Sky Rock, tour and 
meeting with GM, pet psychic, visit to Bar Woo Woo, site tour of Ambiente with 
management team, lunch on site. Dinner at Elote, hiking suggestions, breakfast 
meetings, and too many phone calls and text messages to count. Results: 
12,119,000 circulation, and $302,975 AVE (advertising value equivalency). 

Apollo & Artemis (French online pub. with video)
• We hosted Paul Diey and Lucie Brudy on April 9. They stayed at Whispering Creek 

B&B, dined at Elote, and experienced a Red Rock Jeep Tour. Video and online 
piece will publish in June. 



Wall Street Journal
• IPW (International Pow Wow) preparation. May 4-8 in L.A. As the leading inbound 

travel trade show, past IPWs have generated more than $5.5 billion in future travel 
by connecting U.S. travel exhibitors with travel buyers and media to promote their 
product and negotiate future business, securing America’s position as a foremost 
global travel destination and showcasing the best of what the U.S. has to offer.

News & Industry Updates
• GCOT: Arizona Governor’s Conference on Tourism is August 21-23 at JW Marriott 

Scottsdale. Early bird registration until May 16.  



Tourism Advisory Board

Thank you


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38

